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ABSTRACT

The objective of the study is to analyze the ability of Thai longan exports to Hong Kong
with competitive countries, especially China and Vietnam. Moreover, this study indicates the
possible factors which may impact Thai longan internationally. Revealed comparative advantage
(RCA) and constant market share model (CMS) were applied to indicate competitiveness and
factors that influencing the change of exports. Harmonized code 0810900102 is measured during
2001 to 2009.

This analyzed revealed comparative advantage index (RCA) in 3 periods which are the
first period (2001-2003), the second period (2004-2006) and the last period (2007-2009).
Moveover, this research used competitive advantage to analyze Thailand, China and Vietnam.

The result of this research found that Thailand and Vietnam had comparative advantage
in longan exporting. After we were comparing Thailand with Vietnam, Vietnam experienced the
highest RCA rate from 2001 to 2003, which is reckoned as 82.61; while Thailand reached only
39.32. Then, during in 2004 to 2006, The RCA value of Vietnam and Thai decreased to 48.94 and
39.18 respectively. However, during 2007 to 2009, Vietnam’s RCA was increased to 49.77
though Thai’s RCA was 34.27, therefore Vietnam had more advantage in the export of longan
than Thailand designs this period. While China had competitive disadvantage in longan exporting.

The study of comparative advantage that appears (Revealed Comparative Advantage
Index: RCA) showed that longan is a fruit that is highly competitive but the RCA has dropped
continuously comparing to Vietnam. It is a warning sign that Thailand may lose its competitive

advantage as shown. Therefore, Thailand longan should improve a marketing development,
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production methods, form of packaging and quality in order to be the international longan’s
standards. Also, it should form import strategy for maintaining its market share and competitive
advantage.

The result of the analysis in the constant market share model for this study is compared
in 2 periods. The first period (2001-2003 comparing with 2004-2006) found that the change in the
market share affected from the value of longan exporting. This value is decrease because of the
interaction effect pure share or competitive effect and market distribution effect in that order. The
second period (2004-2006 comparing with 2007-2009) shows that the value of longan exporting
is increase. This counting affects from the interaction effect, pure share or competitive effect and
market distribution effect in that order.

The result of the analysis in the constant market share model of China and Vietnam in the
first period (2001-2003 comparing with 2004-2006) was changed as a result of the pure share or
competitive effect, world growth effect and market distribution effect correspondingly. The
second period (2004-2006 comparing with 2007-2009) was counting which affect from the
market distribution effect, pure share or competitive effect and interaction effect in order.

For analysis of Thailand fixed market share (CMS) in Hong Kong market can explain the
factors that changes the value of the Thailand longan exports from the result of exporting
competition. It is meant that Thailand have to do the quality control of longan to be a standard
acceptable and develop efficiently the planting method of out of season fruit production to reduce
dependence on natural climatic factors which are uncertain and affect efficiency and production
of longan in Thailand to create continuity in the treatment of the consumer market and try to
reduce production costs to enhance competitiveness in terms of cost with trading partners. Joint
effects of adjustment of exports are right or wrong direction and the results from the distribution
market which will influence Thailand exports in positive way. Thailand should to turn to focus on
expanding export markets and to improve the transportation market as well as to encourage sales

promotion and public relations that are generated by Government agencies and private sectors.



